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As of 2023

Education:
Virginia Commonwealth University, BFA, Communications Arts & Design – 1971
Harvard Business School, Executive Program, Launching New Ventures – 2009
The University of South Florida, DBA, Doctor of Business Administration – 2018
The doctoral dissertation defense took place in August 2018. The title of the dissertation is Intangible Capital: Culture of Innovation and its Impact on the Cash Flow Multiple.

Employment history: 
September 9, 1971 – first day of work (same day as the Attica Prison Riots)
· First employer: CAMA Creative Advertising and Marketing Associates, NJ
· Second employer: Robert Peaslee Associates, NYC

On October 3, 1973, at 23, Jim opened Gregory Enterprises, 39 East 51st Street, New York. In early 1974, he met Evelyn Clyburne, his future partner, wife, and mother of children Becky and Will. Evelyn became a partner in the business, and the name changed o Gregory & Clyburne, Inc. The following businesses were all a result of that original partnership.

Established multiple business ventures:

· Gregory Enterprises, Inc.
· Gregory & Clyburne, Inc.
· The Printing Press, Inc.
· Corporate Branding, Inc.  
· CoreBrand Communications  
· CoreBrand Strategy, LLC.
· CoreBrand International, LLC.
· CoreBrand, LLC.
· Tenet Partners, Inc.
· NYLAQ Advisors 

 
On November 26, 2013, all assets of CoreBrand, including all the subsidiary companies, were acquired by Brandlogic in Wilton, CT. The company changed its name to Tenet Partners in 2015. Jim remains chairman emeritus of Tenet Partners. 

Jim has also served as a senior fellow on The Conference Board focused on a topic council project called "Making Intangibles Tangible." 

Author of six books published by McGraw-Hill and its affiliated companies:
0. Marketing Corporate Image Published hardbound and paperback
0. Published in Japanese, Korean, Chinese
· Marketing Corporate Image (2nd edition)
1. Completely updated with several new sections
· Leveraging the Corporate Brand
2. Published in Japanese, Korean
· Branding Across Borders
· The Best of Branding
4. Published in Japanese, Korean, Chinese
Published by Best Seller Publishing
· POWERHOUSE – The Secrets of Corporate Branding
1. International Best Seller
Independently Published through Amazon
· COLUMBIA, The Street - How five kids drove their parents and neighbor's crazy


CoreBrand Index®
Developing the CoreBrand Index (CBI) is perhaps Dr. Gregory's most outstanding achievement. The project started in 1990 when Jack Welch, CEO of GE, wanted to know if their intangible assets could be measured and managed for growth. As a result, the company developed the CoreBrand Index, a quantitative research vehicle that continuously tracks the reputation and financial performance of over 1,000 publicly traded companies across 50 industries. Tenet uses the CBI to help clients recognize how their brands compare with industry peers and how communications can impact corporate reputation and financial performance, which includes stock price and revenue growth.

Speaking Engagements: 
Throughout Jim's career, there have been hundreds of speaking engagements for associations such as The Conference Board, Association of National Advertisers, National Association of Corporate Directors, and American Marketing Association, to name a few. However, the highlight of his speaking career is two global tours sponsored by Business Week in which he circumnavigated the earth speaking at all their sales offices. Starting with the East Coast of the US, the tours included major cities in Europe, significant markets throughout Asia, and then back to the West coast of the US.

Academic Lectures:
Dr. Gregory has spoken widely to graduate schools at major universities, including New York University, Harvard University, Notre Dame, UCLA Law School, San Jose University, and Yale University. San Jose University and New York University created graduate-level courses around my books.

Past Business Association Memberships:
· Marketing Accountability Standards Board (MASB)
· CEO Council of Tampa
· Gulf Coast CEO Council
· National Association of Corporate Directors (NACD) 
· The Conference Board
· American Association of Advertising Agencies (AAAA)

Past Board of Directorships: 
· Silvermine Guild Art Center (non-profit)
1. Board member
1. Interim Chairman of the Capital Campaign
· Stamford Symphony (non-profit)
2. Board member
2. Chairman of the Marketing Committee 
· Tervis Tumbler (private for-profit consumer products company)
3. Board member
3. Member of the Audit Committee
· Marketing Accountability Standards Board -- MASB 
4. (non-profit professional organization)
4. Co-Chair of the Improving Financial Reporting Committee
· Virginia Commonwealth University Foundation
5. Chairman of the Grant Committee
5. Member of the Executive Committee




